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FOREWORD

A

Pradnya Sanket, our multidisciplinary peer reviewed international journal is
brought out in order to promote research. To inculcate research aptitude
among the students and teachers, to throw light on news areas of research, to
develop insights, we zealously bring out this annual research journal. Writing a
research paper requires scholarship, dedication and devotion on an area of
research. The study on different topics brings awareness in the society and helps
in progress and development of the society.

This issue of Pradnya Sanket focuses on ‘Cultural Integration.” In India we see a
host of people migrating to different countries especially to the developed
countries like UK, USA and Australia, settling there and adopting their culture.
In this age of globalisation, the world has become integrated and there is a
mingling of cultures. We, Indians are proud of our rich cultural heritage. Still the
impact of western culture has been seen in India too. The research in this journal
has been undertaken to take up issues related to the impact of the different
cultures on Indians and study the consequences. The topic has been dealt with
from all the angles as the journal is a multidisciplinary journal.

We hope this issue would enlighten the teaching fraternity, the researchers, the
society in general on various aspects of ‘Cultural Integration.’

Dr.Tanuja Nafde

Principal

R.S. Mundle Dharampeth Arts & Commerce College
Nagpur

{;% R.S. MUNDLE DHARAMPETH
3w ARTS & COMMERCE COLLEGE



International Multi — Disciplinary
Research Journal

PRADNYA SANKET

EDITORIAL

Culture is a set of patterns of human activity within a community or social group
and the symbolic structures that give significance to such activity. Customs,
laws, dress, architectural style, social standards, religious beliefs, and traditions
are all examples of cultural elements. Cultural integration is when individuals
from one culture adopt practices from another culture without diminishing their
own. This has also been called globalization due to the examples of cultural
integration that exist. Cultural integration takes place whenever people who
come from different ethnic or racial backgrounds are brought into balanced
association. ... When successful, there is a noticeable reduction in cultural gaps,
and the local culture also becomes diluted, both of which can promote healthy
diversity. This leads to social integration.

Social integration is the process during which newcomers or minorities are
incorporated into the social structure of the host society. ... A higher extent of
social integration contributes to a closer social distance between groups and
more consistent values and practices. In the United States, integration has led
to people calling the U.S. a melting pot of cultures, which means that many
cultures have come together and added their particular flavour to the general
stew.

This issue of Pradnya Sanket focuses on Cultural Integration and brings to light
the social, political, cultural, economic, psychological aspects and issues related
to Cultural integration.

Dr. Manjushree Sardeshpande

Sub- Editor
R.S. Mundle Dharampeth Arts & Commerce College
NAGPUR
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Collective Empowerment: A Case Study of Dalit and African American WWomen
Autobiographies

Sangita T. Ghodake
Associate Professor and HOD of English
PDEA’s B G College, Sangvi, Pune

Abstract

The present paper endeavours a comparative study of the two autobiographies by Dalit
Indian and African American women respectively. The issues related to women’s
marginalization on all fronts have been studied in almost all branches of knowledge. Yet it
is just a tip of the ice burg. Dalit women of India and black women from all corners of the
world are triply marginalized. They are marginalized as women, low caste and race, and
class. It is a true saying ‘empower a woman, empower a family and society’. ‘Collective
empowerment’ is a need of the hour. Women in general and Dalit and Black women in
particular have a fractured mind-set with several cracks of inferiority, inequality,
negligence and a feeling of left out. Although there is tremendous positive change in the
status of women all over the world, still there is a lot of scope for improvement. Bebitai
Kamble’s autobiography originally written in her mother tongue Marathi and later on
translated by Maya Pandit as The Prisons We Broke (1986) which is a loud cry for justice.
The agonies of African American women are very similar to the Dalits .Maya Angelo’s |
know Why the Caged Bird Sings (1969) is a story of her struggle to escape from racial
exploitation and injustices done to marginalized women. Both the autobiographers have
similar experiences of male domination, social exclusion and domestic violence in the name
of race and caste. Humanitarian approach and collective empowerment of one another are
the basic goals the present paper. (words 251)

Key Words: the Dalit, the African American, Caste, Race, marginalization,
empowerment, autobiography etc.

Collective Empowerment: A Case Study of Dalit and African American Women
Autobiographies

Kofi Annan describes gender equality as, ‘more than a goal in itself. It is a
precondition for meeting the challenges of reducing poverty, promoting sustainable
development and building good governance.” The present paper endeavors a comparative
study of the two autobiographies by Dalit Indian and African American women
respectively. Maya Angelou’s metaphor of ‘caged-bird’ aptly describes suffocation and
perseverance of all marginalized, ‘the caged bird sings, with a fearful trill, of things
unknown, but longed for still, and his tune is heard, on the distant hill, for the caged bird
sings of freedom’. The Indian Dalit and African American women from America are
metaphorically ‘caged birds’ who sing a song of melancholy desiring to break prison of
caste and race. Women, all over the world, are treated as ‘second sex’. Especially Dalit
women of India and black women from all corners of the world are triply marginalized.

{‘;‘3 R.S. MUNDLE DHARAMPETH
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They are marginalized as women, low caste and race, and class. Dalit marginalized caste
women suffer from identity crisis. It is a true saying ‘empower a woman, empower a family
and society’. ‘Collective empowerment’ is a need of the hour. Role of a woman within the
race, caste and ethnicity is compared with that of the opposite sex. Being Indian Dalit by
birth, I have been experiencing marginalization at home and in the society. I had to struggle
a lot on personal and professional fronts due to patriarchal mind set of the Indians. Basically
Indian women had no choice apart from their daily drudgery of bearing and raising children
and catering to the needs and whims of the family. Stating my own story in brief, | was sent
to Girls’ school, wanted to be a singer but was not allowed, got married before legal age of
marriage, pursued higher education after a long gap after marriage, tortured by the members
of community for educational ambition, blamed for the death of the husband due to
concentration on education, marginalized at the work place and subjugated like a docile
cattle! Adversity at every step hampers morale but at the same time, it helped me to
empower myself as a rebellion, a revolutionary and a strong being. Most Dalit women who
have ambition and want to grow beyond their prescribed roles could have similar story to
share. African American autobiographers have depicted similar sharing of disharmony,
discomfort and discrimination. Women in general and Dalit and Black women in particular
have a fractured mind-set with several cracks of inferiority, inequality, negligence and a
feeling of left out. Although there is tremendous positive change in the status of women all
over the world, still there is a lot of scope for improvement. One has to stand collectively
all over the world and defeat all kinds of subjugation and supremacy in the name of gender,
class, caste, race, religion and ethnicity.

The Dalit and the African American Women’s autobiographies deal with the age-
old stories of social exclusion and denial of human rights. The issues related to women’s
marginalization on all fronts have been studied in almost all branches of knowledge. Yet it
is just a tip of the ice burg. The selected autobiographies are a medium to analyze socio-
cultural and socio-political suppression of the Blacks and the Dalits through the
autobiographers’ experiences and to share it to one another for collective empowerment.
How can one neglect a few critics like Simone de Beauvoir, Ellen Showalter, Kate Millet,
Gayatri Spivak, and Sharmila Rege and a few social reformers whose constant efforts gave
us a life of dignity? Bridging the gap between the masculinity and the femininity and the
strong and the weak is a Herculean task but compatible living with mutual understanding
is possible. Women’s and gender studies are interdisciplinary branches of knowledge that
can be dealt with through literature. The present study is a humble attempt to know and
stand by each other for better and happy living.

Turning to the Dalit literature, it is a phenomenon of the last three decades. There
are many similarities between the Dalit and the African American literatures. The roots
and the origin of caste system lie in ‘Chaturvarna’ system, the Vedas, the Upanishads
and the Gita. Colonization has also played an important role in awakening the
marginalized of India. Conversion of the low caste people into Christianity segregated
the converted Dalit Christians. Dr. Babasaheb Ambedkar and Mahatma Gandhi’s clash

78} R S. MUNDLE DHARAMPETH
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for separate electorates for Dalits is a major historical event. Today there is a variety of
Dalit literatures, like for instance, the Kerala, the Kannada, the Marathi Dalit literature
and so on. Dalit women suffer doubly due to their caste and gender identities. Various
movements are fighting hard for equality of sexes and equality to the Dalits in all walks
of life. Indian government has made constitutional provision of reservation in education
and job for women in general and the Dalit women in particular but it has not empowered
the m to fight against domestic violence and masculinity.‘Nirbhaya’gang rape case is an
example of woman’s helplessness in twenty-first century. The present paper would be an
attempt to find out common clichés about women in the society and work for collective
empowerment of women and weak genders.

Turing to slave background of the African Americans, one of the saddest and tragic
human transactions of the seventeenth and eighteenth centuries was the slave trade which
crossed all the boundaries of morality through the enslavement of human conscience.
According to the Bible, the first reference to the slave trade was found in 3000 BC. Most
of the slaves were bought from Africa. Different unjust laws favoring slave trade were
introduced in America, which included the Fugitive Law of 1793, Black Codes of 1865,
and Jim Crow Laws of 1876, Ku-Klux-Klan (KKK) of 1865 which denied any kind of
freedom to slaves.

Bebitai Kamble, a woman who was born and brought up in a scheduled caste
called ‘Mahar’ has narrated innumerable experiences of male dominance, domestic
violence and insecurity at home and in the society. Her autobiography originally written
in her mother tongue Marathi and later on translated by Maya Pandit as The Prisons We
Broke (1986) which is a loud cry for justice. The agonies of African American women
are very similar to the Dalits. MayaAngelo’s | know Why the Caged Bird Sings (1969) is
a story of her struggle to escape from racial exploitation and injustices done to
marginalized women. Both the autobiographers have similar experiences of male
domination, social exclusion and domestic violence in the name of race and caste.
Humanitarian approach and collective empowerment of one another are the basic goals
the present proposal. The present paper undertakes comparative study of the selected
autobiographies in the light of Indian social canvas with multiple castes, communities
and religions and the African American’s multi-racial, multicultural and cosmopolitan
milieu with the slave past. Both the cultures have voices from the margins that are raised
against their miserable conditions. The contribution of social reformers in uplifting the
marginalized like Mahatma Jyotirao Phule, Mahatma Gandhi and Bharatratna Babasaheb
Ambedker from India and Abraham Lincoln, Martin Luther King Jr. and many others
from America need to be taken into consideration.

Referring to Maya Angelou’s childhood, it is said that a child is a flower of heaven’s
garden. Childhood is a pure joy because it is without agony of the past and fret of the future.
A qirl, being a daughter initially does not understand man-made walls of discrimination
and segregation. She lives with a dream of having her own world of a fairy tale with her
own little kingdom. Her songs of innocence are far away from the songs that come through
varied experiences of life. Marguerite Johnson/ Maya Angelou, an African American girl,
depicts her childhood joys in the company of books that make her a sensitive day dreamer.

;*% R.S. MUNDLE DHARAMPETH
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Her world moves around her brother and her grand-mother ‘Momma’. Her biological
parents whom she has got separated at the age of three due to divorce of her parents she
always craved for their parental love and affection. When she was in Stamps with her
Momma she describes her state of mind,
During these years in Stamps, | met and fell in love with William Shakespeare. He
was my first white love. Although | enjoyed and respected Kipling, Poe, Butler,
Thackeray and Henley, | saved my young and loyal passion for Paul Lawrence
Dunber, Langston, Hughes, James Wedon Johnson and W.E.B. Du Bois’ Latiny at
Atalanta. (Angelou, Maya. IKWTCBS. 1984: p. 16)

Turning to the childhood memories of Baby Kakade / Kamble, the second selected auto
biographer who was born as a Mahar by caste in an Indian Dalit community whose
childhood joys are no less than the girl of any race and class. Her brother and her
grandmother are her true companions. She finds herself very close to her father who is large
hearted and broad minded. He serves needy and poor throughout his life. His daughter
wants to be like her father. She wants to do all pranks of boys and likes to imitate the world
of adults. She and her friends used to play a game in which they imitated the upper-caste
women with their typical third rate treatment to the low caste women. The father of the low
caste daughter used to bring a long piece of white cloth that was used to cover a dead body
of the upper caste. It was given in begging to the Dalits and ironically it became a property
of children’s play. Small children portray the cunning world of segregation by imitating the
adults by draping the white cloth as a Saree. She describes their mimicry as,

“A lengthy piece would be given to the young daughter who would be related to get
it. She would drape it around herself in various styles and perform a kind of fashion
show. One moment she would drape it around her shoulder like a Brahmin kaki and
imitate her accent, ‘Hey you, Mahar woman, shoo, shoo, stand at a distance. Don’t
touch anything. You will pollute us and our gods and religion’. The next moment
she would be a Gujar woman, draping the pallav in the Guijrati style, and finally, a
Mahar daughter-in-law, pulling the pallav from head down to her nose. ... they, like
anybody else, aspired for a better life. But they were bound by the chains of slavery.
It was on the Mahar’s labour that these idle parasites lived. The condition of the
Mahars was no better than that of bullocks, those beasts of burden, who slogged all
their life for a handful of dry grass.” (Kamble, Baby. TPWB. 2013, p. 88)

The clash between the centre and the margin has always given rise to cultural conflicts and
encounters. The Dalits and the African Americans were treated as slaves in the past.
Although slavery is completely banned by the law, indirect practice of it is still continued.
In case of Maya Angelou, who came in contact with Martin Luther King Jr. and decides to
live life for the Blacks’ cause. She experienced segregation and exploitation of the Blacks
due to their colour. The blacks are condemned as slight better than monkeys which she
hates the most. They were kept away from the city centres. She kept her life book open by
narrating inhuman and aghast experience of rape at just seven, immature teen age
pregnancy and single parenthood at a very early stage of life. She and her sisters have to
confront on all steps of life due to segregation. Black men and women were not trusted and
allowed to share public places. She says,

=% R.S. MUNDLE DHARAMPETH
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In Stamps the segregation was so complete that most Black children didn’t really,
absolutely know what whites looked like. Other than that they were different, to be
dreaded, and in that dread was included the hostility of the powerless against the
powerful, the poor against the rich, the worker against the worked for and the ragged
against the well-dressed. | remember never believing that white were really real.
(Angelou, Maya. IKWTCBS. 1984: p. 27)

Maya decided to fight for human rights and dedicated her life for the upliftment of the

marginalized.

Situation of Dalits was not distinct in India. Living outside the town, eating dead
animals, bowing heads in front of the upper-castes and living in ‘Pardas’ was a humiliating
life for Dalit women. Baby Kamble came in contact with Dr Babasaheb Ambedkar, the
maker of Indian Constitution and messiah of the Dalits in India through her grandfather.
Her father and brother were ardent followers of Dr Ambedkar. It is because of him girls
like Baby got formal education and life of dignity. She decides to dedicate her life to the
Dalit’s cause. She quotes Dr Ambedkar in her autobiography who showed them the life of
dignity. Dr Ambedkar motivates his people through his speeches. He says,

“This slavery, which has been imposed upon us, will not disappear easily. For that
we need to bring about a revolution. Let three-fourth of our people die in this
endeavor, then, at least, their future will be better. | appeal to you, my mothers and
sisters, be the first ones to step forward for reform.” (Kamble, Baby. TPWB. 2013,
p. 65)

Both the selected auto-biographers devote their life to uplift the marginalized socially,
politically, financially, educationally, religiously and culturally.

Initial wrath of segregation was later on changed into adjustment. Although they
are the natives of their nations they are alienated and isolated. Compromise with the given
circumstances is the only solution. There is a ray of hope that the day of reckoning will
come and they will be accepted as a part of their culture. Maya Angelou takes help of books
and the Bible, as her Momma calls it a ‘Good Book’, and tries to adapt the philosophy of
‘forget and forgive’. She could survive after inhuman rap in childhood because of her
religious and spiritual strength. She could successfully come out of depression because she
got support of her brother and her darling Momma. When Joe Louis, the Black boxer wins
the title of heavy weight championship Maya takes it as a positive sign and says,

“Champion of the world. A Black boy. Some Black mother’s son. He was the
strongest man in the world. ... It wouldn’t do for a Black man and his family to be
caught on a lonely country road on a night when Joe Louis had proved that we were
the strongest people in the world”. (Angelou, Maya. IKWTCBS. 1984: p. 147-48)

Spiritual strength is needed to fight against adversities. Baby Kamble was a victim of
domestic violence at home and physical abuse as a Dalit in the society. She finds inner
strength in the philosophy of Buddhism and the principles that she adapted to live life
happily. She utters following words,
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“Sheel, pradnya, and karuna have been the founding principles of my life. What
else does this humble servant of Bhim want when she has these three jewels in her
possession? When one has this wealth, what does the ordinary world matter?”
(Kamble, Baby. TPWB. 2013, p. 135)

This is the last phase in which a person accepts that he/she is inseparable part of the

culture and he/ she has to live and die for the nation. The acceptance of one’s culture is
possible only when one gets respect and dignity. If the selected auto-biographers would not
have accepted their nation they would not have built a revolution in their society. Maya
Angelou, for instance, transformed herself from a marginalized Black girl to that of an
author, actress, screen writer, dancer and a poet. She worked as an activist and travelled all
over the world. Baby Kamble spent her life for the Dalit women. She opened a residential
school for orphans. She delivered lectures and sangsongs for her Dalit community. She
opines that if our spiritual base is strong then we can’t be the victims of failures. She shares
her cultural initiation in following words,

Many people believed that culture can be imbibed only from educated, rich and
intelligent people. I can confidently tell you from my experience that it is not true.
My house is located in an environment where all kinds of awful things happen all
the time. But that does not affect us at all. It is not necessary to live in distinguished
environment for one to be cultured and civilized. These are qualities you must have
in your blood.” (Kamble, Baby. TPWB. 2013, p. 117)

Conclusion

To conclude, both the auto-biographers have tried to change themselves. The slave past
was left behind and the present is devoted to identity formation. Both have become
respected citizens of their country due to their work for the down trodden. They have
adapted the way of living of their superiors and role models. They are dynamic ladies with
killer’s instinct and followed the path that was shown by Mahata Gandhi who asks us, ‘Be
the change you want to see in the society’. They finally adapt happy and contented living
in spite of all adversities. Finally probable coping and defense mechanisms for collective
empowerment is the main goal of the weaker section of the society.
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Abstract

The human race has passed through several changes in its structure since times immemorial
with the sole idea of progressing towards a better tomorrow. It has come a long way with
integration of ideas, knowledge, cultural and economic exchanges, new trading and
commercial exchanges and information transfer. Global cultural integration is a step further
in exploring, studying accepting, analyzing, nurturing and implementing the various
cultural and traditional views, tendencies and thoughts towards a wiser combination of all
different mindsets. Cultural integration thus highlights the ways of living, surviving and
accepting unknown yet beneficial methods of bringing about human as well as national
prosperity. With the help of the products manufactured by SSI, it is possible to implement
and inculcate the cultural diversities in the products and thereby bring about a scenario of
global conduciveness. Through SSI it is possible and easy to cater to each change brought
about by the competitive environment. This paper is an effort to highlight the involvement
of SSI in enhancing global cultural integration.

Key Words: Culture, Cultural integration, Small scale Industries

Introduction- Culture, Cultural Integration

Culture means the characteristic feature and knowledge of a group of people, comprising
language, religion, cuisine, social habits, music, arts, living style, traditions and customs.
It is a way of living which instills discipline in society.

Introduction- Culture, Cultural integration

Culture means the characteristic feature and knowledge of a group of people, comprising
language, religion, cuisine, social habits, music, arts, living style, traditions and customs.
It is a way of living which instills discipline in society.

Cultural Integration:

The human race has passed through several changes in its structure since times immemorial
with the sole idea of progressing towards better tomorrow. It has come a long way with
integration of ideas, knowledge, cultural and economic exchanges, new trading and
commercial exchanges and information transfer. The human civilization has come a bit
closer since the early times though the exchange of goods, products, services, work
techniques, technical and mechanical know-how and has thus fostered in enhancing and
encouraging global cultural integration. Globalization has integrated the world in one or the
other way and has brought people and economies together. Globalization has made it easy
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to understand and accept the varied culture and traditions of different nations and has thus
encouraged in cultural integration and advancement. Global cultural integration is a step
further in exploring, studying accepting, analyzing, nurturing and implementing the various
cultural and traditional views, tendencies and thoughts towards a wiser combination of
different mindsets. Cultural diversities- the world over, have always been a center of
attraction and has always come forward for improvement in the economic as well as social
behavior of a nation. Cultural integration thus, highlights the ways of living, surviving and
accepting unknown yet beneficial methods of bringing about human as well as national
prosperity.

In the quest for global cultural integration India has left behind many wealthy nations in
showcasing its rich and well acclaimed cultural values and its traditional ideas of leading a
healthy life.

A Peep into India’s Culture:

India, the land of cultural treasures, has always attracted and
embraced people from all walks of life to accept and implement a novel, harmless and easy
way of acquiring knowledge and ideas. It has gifted to the world varied varieties of goods
and products, technical and mechanical know-how and has thus improved the socio
economic conditions of millions of people all over the globe. The Indian cultural treasure
in the field of health-YOGA and AYURVEDA have carved a niche for India in creating a
healthy world free of various diseases and promoting a safe and protective health care with
zero side effects. Indian cuisine is the most sought over menu everywhere. It is a multi-
cuisine diet culture in itself using common items and uncommon ingredients somewhere.
It suits the taste buds of all human races, no matter to which religion or area they come
from.

Indian hospitality is well known. The simple yet, friendly, customary
way of treating a person as GOD in human form is the essence of rich Indian cultural
heritage. Hence the Indian style of living (urban or rural) and its culture is followed in many
nations, Tourism in India, Indian History and its historical cultural background ranging
from the period of Ramayana and Mahabharata to the 20" century: all speak of cultural
diversity of India which is a unique blend of regional and national cultural legacy. Indian
culture has a very vast heritage which is impossible to be clubbed in few words or few
stages. Indian culture changes from region to region, state to state and even at a distance of
a few miles. The most striking feature of Indian culture is that, it is open for accepting new
cultures and it happily embraces new ideas from the world over. Hence, in real sense it is a
vibrant cultural assimilator and preserver of its own cultural legacy. Indians have
contributed immensely in integrating the global cultural diversities and have contributed
with full might towards global cultural unity in diversity.

Cultural Integration Modes:
Every nation has its own unique culture and the nation is governed by its rules. There are
similarities in the culture based on a particular religion but still, each country introduces
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and inculcates some variation in its cultural base according to situational changes. The
cultures spread their tentacles to different countries by the countrymen who travel abroad
on the pretext of earning livelihood or some other reason. The integration of diverse cultures
can be because of :-

Sports and other physical activities, Music and Songs, Diet and eating Habits
(Cuisine), Industries and economic activities, Language and Literature, Technological
advancements, Travel and Tourism, Spiritual and Religious activities etc.

In Indian context, almost all areas of our rich culture have decimated the international
boundaries and have spilled to neighboring nations and also the countries of East and West.
Indian lifestyle, which is a blend of spiritual, religious, social, and artistic specialties has
been always admired and followed by many nations and has thus promoted in integration
of varied cultures. On the economic front, the products and services of Indian Industries in
general, and the Indian Small scale industries in particular, are in more demand and being
used by people of all religions universally.

Small Scale Industries and Their Contribution to Global Economic and Cultural
Integration

The small and medium scale Industries in India have occupied an important place in India’s
mixed economic scenario and have now increased leaps and bounds in number. They cater
to the needs of the public by providing necessary goods and services. Comprising mostly
of rural population and working in locally available infrastructure and facilities, these SSI
help in producing variety of goods including simple consumer goods to highly precision
and sophisticated end user products artistic and hand made products, handloom, forest
products, healthcare products and food and beverages. As ancillaries, it manufactures a
variety of parts and components required by the large enterprises. SSI produces and
supplies mass consumption goods like leather articles, plastics and rubber goods, fabrics
and ready-made garments, cosmetics, utensils, metal components, soaps and detergents,
processed food and vegetables, wooden and steel furniture and so on. These products are
made with utmost care and skill of the rural skilled and unskilled labour. They manufacture
them with their imaginations and traditional knowledge acquired from their previous
generations. They use the ancient and time tested tools and implements to create the finest
items. Textiles, handicrafts and cottage items are produced with intricate art and colour
combinations. They don’t have expert guidance or technical backing but relying upon their
imagination expertise and cultural background, try to bring out exemplary, beautiful and
widely acclaimed outputs. Since 1991, the economy is gradually being opened up and
integrated with the global economy with stress on qualitative upgradation of the industrial
structure and improving themselves to international competitiveness of manufactured
goods and services.

The small scale sector has also responded well to the challenges of competitive economy
With a view to making Indian products competitive in the world market, a large number of
incentives have been provided to the exporters from time to time. Export policy of the
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government has remained liberal with hardly any restrictions on exports of item from small
scale sectors. Export procedures have been simplified from time to time so as to promote
exports from all the small scale sector. The efforts of the government have always been to
regulate and simplify procedures so as to create a congenial environment for the exporting
community. The country possesses considerable richness of skills as is evident from the
substantial exports of handicrafts, handlooms, sericulture, etc. It also has a highly skilled
and trained manpower which gives it a major advantage in the knowledge based industries
like software.

Small Scale Industries and Cultural Integration:

SSI have manufactured and delivered many goods and items like
handicrafts, jewellery, textiles, leather goods, ivory, goods made from rosewood and ebony
in the form of attractive items which depict Indian culture and also the cultural arena from
foreign countries, especially the Handicrafts and jewellery have a striking feature of cultural
integration. Ex. Fenshui items from Chinese culture, Terracotta items showing figures of
Roman Emperors and Roman culture, Images and handmade soft toys depicting European
and American culture, metal, ceramic and clay models with Arabic and Persian lithography
depicting Arabic culture etc. The Bidri art of making items from Bamboo (another small
sale industry) have preserved the Indian style of bamboo art but, at the same time they have
imbibed the artistic patterns of Bamboo art from Japan, Korea, Thailand, Malaysia and
other East and South —East Asian countries.

Small scale units which are engaged in food and preservative industry,
manufacture many Indian delicacies and snacks and side by side have also introduced
certain other edible items originating from foreign nations like: noodles, pasta, different
kinds of sauces, ready to eat items etc. A wide variety of instant food items of Chinese,
Thai, Mexican, Arabic, European and continental cuisine are prepared, packed and
marketed by Indian SSI which is a classic example of cultural integration. To familiarize
Indian items the small industries have exported Indian products like Spices, Condiments,
Pickles, jams, jellies, products of Aloevera, Amla, Turmeric, Neem, Tulsi and other
Ayurvedic herbs, Sandalwood, Rosewood etc. through global markets.to the global
customer. The Spices packed and processed by SSI have no national boundaries now as
they are savoured all over. Similarly the spices from other nations are imported for Indian
consumer. The SSI have exported a wide variety of Indian handicrafts and hand made goods
which showecase the Indian culture and tradition at the International fairs and exhibitions
where foreigners also participate. The SSI, cottage and village Industries have now become
a little upgraded as they are now moving slowly towards mechanization and have started
accepting new traditions and art of quicker mass production mediums. The items and
products manufactured by SSI are easy to handle and carry and are cost effective. Hence
they are a vital force in fostering universal cultural integration and maintaining a near
perfect cultural balance.
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Indian artisans involved in making items from gold and silver threads and
sheets and the gems and jewellery artisans are in wide demand for their intricate, delicate,
beautiful and minute carvings and designs and hence there is a greater chance for
introducing a blend of global culture. This is a commendable gesture by the SSI to bring
variety in goods while retaining their identity in the world market and Indian markets. SSI
dealing in marine products have indulged in exporting and importing marine treasures and
have proved as a boon in the health sector. Magnificent items made of conch and shells are
in exclusive demand from the global customers. The SSI have obliged the global customer
by providing them with items suiting their living styles. The exports from SSI sector have
been clocking excellent growth rates in this decade. It has seen noteworthy increase in the
performance of garments, leather and gems and jewellery units from this sector. The
product groups where the SSI sector dominates in exports, are sports goods, readymade
garments, woollen garments and knitwear. In the textiles sector, the SSI have wisely
adopted the cultural diversities suiting the likes of international markets by producing cloth
suitable for all weather conditions of the globe as per demand of global consumer. The table
below highlights the areas where SSI have brought about cultural integration to make it
global friendly.

Cultural Integration fostered by SSI units of India to the World by way of Exports

S. |PRODUCT GROUP MAIN DESTINATION (COUNTRIES)

No.

1. |Readymade Garments USA, Europe, Canada, West Asia, North Africa.

2. [Plastic items UAE, China, Italy, Saudi Arabia, Oman.

3. |Marine products Japan, USA, European Union, China, South East Asia.

4. |Sports goods UK, USA, Australia, Germany, South Africa

5. |Spices East Asia, European Union, North African Zone &
/American Zone

6. |Cashew items USA, Netherlands, UK, Japan & UAE

7. |Shellac items Indonesia, Germany, Arab Republic Emirates, USA &
Italy.

8. |Synthetic items (MADEUPS) UAE, UK, Turkey, USA & Italy

9. [Leather & Leather items Germany, UK, Italy, USA & France

10. |Engineering & Elect. items USA Europe, Japan, Hong Kong, UAE, Germany,
Belgium & France

11. |Basic Chemical & Cosmetic USA, Japan, Saudi Arab, China, Singapore &
Netherlands.

12. |Chemical & Allied products. Japan, Belgaum, Italy, France, Bangladesh, USA & UK.

13. [Wool & Woollen Knitted Garments etc  [Europe, Japan, Bangladesh

14. |Processed Food items USA, Europe, Japan

15. |Electronic items & Computer Software  [USA, Hong Kong,, UAE, UK, Germany & Japan

16. [Tobacco & Tobacco items East Europe

Conclusion:

When speaking of global cultural integration, we definitely agree that, to survive in the
competitive global scenario a nation needs to be open in terms of accepting certain changes and
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diversities prevailing around. We need to accept and take along various mindsets and views,
fashions and traditions to have an upper hand in the universal market. Hence, there is a strong
need to invite, accept and encourage different cultures. With the help of the products
manufactured by SSI, it is possible to implement and inculcate the cultural diversities in the
products and thereby bring about a scenario of global conduciveness. Through SSI, it is possible
and easy to cater to each change brought about by the competitive environment. New ideas,
methods, tastes, likings and demands can be safely introduced which will foster universal
brotherhood. This will help in the long run, in making the world a happier place to live and
prosper.
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Abstract

Buying behavior is really very complicated phenomenon to understand, because it is
influenced by number of factors. Buying behaviour of youth is still more difficult to
understand since the more influence of age, fashion and friends etc. In this particular segment
of youth’s buying behaviour social media and culture plays an important role.

Social media provides a platform for expressing people’s views, ideas, and also
for entertainment and showing their talents. People spends lot of time on social media like
watts app, face book, instagram, twitter etc. The promotion on social media is how a days a
normal phenomenon.

Culture plays an important role in consumption pattern of region. According to
culture of a area the consumption pattern changes. In Nagpur city also, the buying pattern
changes as per cultural values.

Branded clothing is not only a necessity but also a very important element of
personality and symbol of fashion too. People see fashion on social media and it naturally
affects the buying decision.

The present study is a survey based study of 100 respondent which reveals that
culture and  social media plays an important role in the buying behaviour in respect of
branded clothing of youth.

Keywords: Social media, Culture, Buying behaviour, branded clothing

Objectives:
1. To find the role of culture in buying behaviour of youth in Nagpur city.
2. To find the role of social media in buying behaviour of youth in Nagpur city.
3. To evaluate the impact of social media on purchase decision of branded clothing
among youth in the city.
4. To evaluate the frequency of social media with respect to life style.

Introduction:

The social media plays an important role today in sharing the idea, view, liking and
disliking. India is one of the top countries using internet. Facebook and youtube is the most
used social networking sites in our country. Specially the young ones they are very
technosavy.

Social media includes facebook, youtube, WhatsApp, Instagram, Twitterr, Linkedin,
Pinterest, Google+, snapcat etc

b -;’1:-}
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Facebook and youtube are the most used social networking sites in India. Amont youth too
these sites are most popular. These students chat, post pictures, video, exchanges their
though on face book.

Buying behaviour which is a very complicated process get influenced by various factor.
These elements includes price, promotion, age etc. As it is known that million peoples are
active on social networking site, the marketer have an opportunity to promote their product.
These promotional site definitely have some influence on the future consumer.

Branded clothing for youngsters like youth are a matter of fashion. They are of the
impression that these branded clothing adds to their personality. They look branded clothing
as a tool for making impression on others.

The marketer in order to incash these mindset of the youngster promote the products. Since
India is characterized by large number of young population. These product promotion on
face book, youtube and other social media regarding branded clothing will definitely have
some impact on buyer behaviour.

About Social Media Social media is a platform which provides an opportunity to express
the view, ideas, show talent and entertainment to people. social media includes whats app,
face book, instagram, etc. Now a days people are very busy in these social networking site.
People spend lot of time in social media. Marketer see this an opportunity to promote their
product. Because people see various reviews and opinion about a product before actually
purchasing it.

Social media is one of the most popular way of social communication. Now a day’s people
are very busy and don’t have time to meet their relatives and friends. Most of the people
are habitual of visiting various social networking sites like face book, instagram etc. Nearly
350 million people are active users of social media in 2019. Therefore,, companies and
marketers also see this as a opportunity to promote their products or services. Average
amount of time a user spend on facebook every day is 58 minutes., 88% the facebook’s user
activity is from a mobile device.

About Buying Behaviour:

Buying behaviour is one of the most discussed topics in management literature. Buying
behaviour is really is a complicated process it is influenced by various factors like social,
psychological, age, cultural etc.

Buyer behaviour is a study of how individuals make decisions to spend their available
resources (time, money and effort) on consumption related items (what do they buy, why
do they buy, when do they buy, where do they buy, how often do they buy and use a product
or service).

Buyer behaviour is a process; potential customers are subjected to various stimuli. The
consumer is regarded as ‘Black box’ as one cannot see what is going on in his mind. He or
she responds to the stimuli or inputs and may purchase some product or service of interest.
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The buyer behaviour is stimulus-response model. Response may be decision to purchase or
not to purchase. The buyer behaviour can be explained with the help of following model
under systems approach —

Input (Input) Processing Response
1) Buyer power Problem Solving Process Person buying some
. oods or does not

2) _Inte_rr_1a| or 1) Perceived want or g

individual ) buy

factors desire
3) Social and » 2) Information search > PFOde:t use
) Social an 3) Alternative behaviour

cultural factors evaluation
4) Marketing mix Post purchase

4) Purchase or no feeling
5) Other ..
. purchase decision
environmental
factors

(Sherlekar, 2011) The buying behaviour of the consumers is one of the most complex
process. Buying behaviour is a comparatively new field of study. Buyer behaviour means
all the psychological, social and physical behaviour of potential customers as they become
aware of, evaluate, purchase, consume and tell other about products and services. The buyer
behaviour involves both individual (psychological) process and group (social) processes.
Buyer behaviour is reflected from awareness right through post purchase evaluation
indicating satisfaction or non-satisfaction from purchases. Buyer behaviour includes
communication, purchasing and consumption behaviour. Buyer behaviour includes both
consumer and business buyer behaviour. Buyer behaviour is one of the most important keys
to successful marketing. The buyer behaviour not only includes why, how, and what people
buy but other factors such as where, how often and under what conditions the purchase is
made. An understanding of buyer behaviour is essential in marketing planning and
programmes.

The buying behaviour changes when it comes to price, features, quality, age, packaging,
generation, etc. But youth or young consumer is more complicated group to understand
their buying behaviour. The present generation is more attracted towards online shopping
and get influenced by social media as compared to traditional buying from shops.

About Indian Culture

Culture is thus considered as a composite external factor that influences the consumers
(Loudon & Bitta, 1984, Zaltman & Wallendorf, 1983, Schiffman & Kanuk LL, 1983), and
includes the culture, social class, and group influence (Kasarjian & Robertson, 1968,
Holloway, Mittelstaedt and Venkatesan, 1971). Nicosia (1966), Engel et.al (1968), Howard
and Sheth (1969), Holloway, Mittelstaedt and Venkatesan (1971) have articulated in their
models some of the internal factors - individual values, beliefs, religion etc. and how they
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influence consumer behaviour. The external and internal forces interactand the result is a
total environment in which the consumer makes his buying decisions.

Culture denotes the ways of living of people, beliefs, values, accustoms, language and it is
considered as the sum total of knowledge, art, moral, custom and other capabilities and
habits acquired by man as a member of society.

Indian culture is one of the oldest one. In our country, various religion like Hindu, Muslim,
Sikh, Christians, Budhist and many more live together. Economically also our country is a
mix of poor, middle class and rich community. Socially some people are influencing while
some other are still searching for opportunities. The family values are also very important
because still joint families are living- grandfather, grandmother, father, mother, sisters,
brothers live together. It is different from western countries, where nuclear families exist.

India is among the fastest growing economies of the world. It is observed that Tradition/
Social Norms/ Value Systems, Lifestyle, Group Influences, Economic Stability and
Education have emerged as predominant variables in the cultural change in India having a
direct bearing on the consumer behaviour in India

In our country before purchasing anything, it may be branded clothing, family concern is
normally taken and it is a customary.

About Branded Clothing:

It is known that clothing is one of te basic necessities of all human being. In ancient times
when clothes were not invented, man uses leaves and animal leather to protect his body.
But in winter season, leaves and animal leather were not enough. So man starts to use wools
of animals in winter season. After some period man comes to know that cotton can be used
to form threads which can be woven to form clothes. Now a days there are lot of research
going in this field, even fabrics can now be made from bamboo.

In current time clothes are not only wear for fashion but also for status. Specially for
youngster like youth it is more a matter off fashion and status than bare necessity.

The clothes may be a branded or non branded. The branded clothing may be of International
or national or in-house brand of a big store or mall. Traditionally the international or
national brand are expensive compared to non branded or local product.. The in-house are
comparatively cheaper to international brand but quality wise international brands are little
better.

There are variety of brands in clothing bot in ready made and clothes. These are various
brands known- Raymond’s,, Parx, Peter England, Lyra, Van Hussian, Lous Philips, Allen
Solly, Lee’s, OCM, Vimal, BIBA, Flying Machine, Killer, Indigo, Duke, Polo,
FABINDIA, AND, AURELIA, WESTSIDE, W for Women, H&M, ZARA, Globus,
Global Desi, Pepe Jeans, Pantaloon, Only, Forever 21, Bombay selection, Madam or
Glamly, Chumbak, Levi’s,
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Research Methodology:

The present research paper is a descriptive study using quantitative methods based on 100
respondents(convenience sampling). The research also consider some secondary data like
Ph.d. thesis, websites, journals and books.

Literature Review:

Laeder ,James (2018) in his paper has concluded that Social Networking sites are so
designed as to make the consumers addicted to them in such a manner that they establish
the feeling of belongingness with them

C. Verma In IJSER 2018, Title ‘Impact of social media on consumer behaviour in Indian
context’, it is a survey based research shows that 74% of shoppers make their purchase
decision based on social media.

T.Ghosal, DMSPAMS, in paper ‘Impact of culture on Indian economy-An Exploratory’
revealed that India with its rich cultural grounding and afast growing economy have
influence on buying behaviour unlike other market. India socio-cultural factors influence
more on buying behaviour.

Dr.M.M. Ghosh, Dr. A. Ghosh and Dr. M. Ghosh in IOSR-JBM International journal
cultural affects buying behaviour in India.

Leerapong and Mardjo (2013) examine the factors that influence their online purchase
decision through online social network, particularly Facebook. The customers ranked in
order of importance relative advantage, trust, perceived risk, compatibility as the factors
that encouraged or discouraged them from purchasing product through Facebook.

Sharma and Rehman (2012) find that positive or negative information about a product or a
brand available on the Social Media has significant overall influence on consumers
purchase behaviour. The customers spread positive word of mouth through

Murdough (2009) have positively agreed on the potential of social media but like any other
marketing tool it is difficult to gauge the kind of impact that it lays on the masses.
According to Winterberg (2010), social media websites like Facebook, LinkedIn, and
Twitter come with unbelievable techniques to communicate with family, colleagues and
friends.

Backer (2010) have investigated the usage pattern in adoption of new technologies like
Facebook and Smart phones on students and found that such applications create a sense of
motivation and responsibility as well as it enriches their learning experiences. Donna and
Fodor (2010) have found out that instead of using companies’ investment for calculation of
returns on investment, managers must assess consumer motivations for using social media
and measure customer’s investments in calculation of ROL.
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Limitations And Scope Of Study:
The present study is limited only to Nagpur city with reference to branded clothing. Only
respondent of Youth(15 yr to 24 yrs) are considered

Findings and Conclusion:

1) Income distribution of the respondents

Monthly income
Less than 20000 | 20000 to 40000 to More than
40000 60000 60000
10 44 26 20
50
40

30

20
10 I I
0

Less than 20,000 to 40,000to 60,000 and
20,000 40,000 60,000 above

2) Gender

Male Female
53 47

3) Purchase National/International Branded Clothes or Local (Non Branded)

Responses Branded clothing Non branded
Purchasing 24 (M-17, F-7) 76

80

60

40

20

o Il
Branded Non
branded

Out of the sample only 24%(out of which 17 are males i.e. 71% approx and 07 are female
I.e. 29% students prefer branded clothing and remaining 76% go for non-branded one.
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4) The factor liked by respondents about branded clothing

Responses Fitting | Quality | Long life | colour
Liking about branded 22 40 18 20
clothing

45

40

35
30

25
M factor likeed about

20 branded clothing
15 -+

10 +

5

0 - \ \ \

Fitting Quality Durability colour

About 40% of the respondent like branded clothing due to the quality of the product.

5) Problems related to branded clothes:

Reponses High price Limited Fitting not | Limited stores
choices proper
Problems related to | 41 29 19 11

branded clothes as
per respondents

50
40 -
30 -
20 -
10 l
o | N
High Price Limited choices Fitting not proper Limited stores

The 41% of the respondent say that branded clothing are expensive, 29% say that there
are limited choices in branded clothing, 19% say that fitting is not proper, while 11%
opinioned that there are limited stores for branded clothing.
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6) Do Branded clothes add to the personality?

to the personality

Reponses Strongly Disagree Neutral Agree Strongly
disagree agree
Branded clothes add | 16 10 6 28 40

50

40

30

20

1 n
0 - \

B Do branded Clothing add to
the personality

Stribgkt Disagree Neutral Agree Stribgkt
Disagree Disagree
7) Branded clothes are related to status symbol:
Reponses Strongly Disagree Neutral Agree Strongly
disagree agree
branded clothes 09 14 2 30 45

become status
symbol

50

40

30

20

10 I

A1 0 - 0 b

Disagree

Strongly Disagree

Neutral Agree

Strongly

Disagree

M Branded clothes are related
to status symbol

8) Average time spend on social media:

Average time in 24 hour

No or respondents

Less than 30 min

25

31 min to 60 min

42
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61 min to 90 min 19
91 min to 120 min 10
120 min and more 04
Total 100

45
40

35

30

25 4

20

15 -

10 -

3 i
0 - \ \ \

less than 30 Min 31 min to 60 Min 61 min to 90 min 91 to 120 min

above 121 min

9) Do you see ads and product promotion on social media:

Responses

Yes

No

57

43

Seeing advertisement on Social media

H Yes

No

10) The product promotion on social media affecting the buying decision:

social media affects
your purchase decision

Responses Strongly Disagree | Neutral | Agree | Strongly
disagree agree
Product promotion on | 10 14 2 42 32
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60

Strongly disagree

Disagree

Neutral

40
07 T 1

Agree

Strongly disagree

More than 70% of the respondent believe that social media do affect their buying decision.

11) Observing reviews and star rating before purchase decision of a products:

reviews and star rating
on social networking
sites before purchasing
a product

Responses Strongly | Disagree | Neutral Agree | Strongly
disagree agree
Do you observe the 5 15 19 35 26

40

30

Strongly disagree

Disagree

Neutral

Agree

20
O 7J T T 1

Strongly disagree

More than 60% of the respondent admit that they observe the rating and star rating of a
product before actually purchasing it.

12) Do you concern your family member before purchasing clothes

member before
purchasing clothes is
good

Responses Strongly | Disagree | Neutral Agree | Strongly
disagree agree
Concerning family 7 19 5 39 30

69% of the respondent reveals that they concern their family members before purchase.
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13) Time of purchasing clothes

Responses On festivals | On birthday | Impulsive
only without any
plan
Do you purchase cloth on 33 45 22

certain occasion like
festivals etc. or by impulse

Majority of the respondent purchase clothes on festival or on their birthdays

14) On festivals which kind of clothes you prefer

Responses traditional | Formal fusion
55 20 25

On festivals respondents about 55% reveal they prefer traditional clothes

Suggestions:

1) Social media is a very powerful platform for the marketer to promote their products,
but various marketers still today not accept its importance. The social media in the
context of youngster like youth is very important since they are more technosavy.

2) Culture do influence the buying behaviour of youth in the city to a great extent
because of our family values are deep rooted.

3) The marketer should try to interact more with the people through social media.

4) The marketer should try to create strong emotional bond with the customers.

5) The marketer should also accept their mistake when it is needed, it will improve their
goodwill and creditworthiness.

6) For youngsters like undergraduate there is more stress to take advice and get
influence by the social media but they should take their decision only after full
precaution.

7) The government should also be very vigil because wrong product and misleading
advertisement may harm the consumers.

8) The marketers can target female branded clothing on social media as their share
(29% of total branded clothes) is less compared to male
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Introduction

Man is a social animal. He cannot live a life alone. He has a tendency to associate
with other people because he is a social creature by nature. Without socialization neither
the individuals nor society could exist. Both are dependent. It means, socialization depends
on the social and cultural heritage of individual’s society.

The students of various age group, colleges, institution should be given the
understanding of processes of socialization through sports. It will help them to know the
importance of sports in one’s life.

Socialization

Socialization may be defined as a process of acquiring the social, mental and
physical skills necessary for survival in culture and for perpetuating the heritage of that
culture.

Socialization Through Sports
Sports is a means towards socialization. It provides opportunities to sports person
in the social processes involved in the transmission of cultural behaviour.

Following aspects of the social system are integral parts of socialization process:

Role of playing

Status

Social stratification
Self-image

Competition and co-operation

ok~ wbdE

1. Role of playing
Role of playing is an important aspect of the socialization process. This is hard fact
that no experience can offer more opportunities for role playing than sports.

2. Status

One positive factor of sports in social structure and process is in the area of social
status. The modern society is a sports oriented. Youth as well as adults, status is related to
participation in sports.

3. Social stratification
Social stratification is another aspect of the process of socialization. It too can affect
personality and self-image as individuals are born, grown and develop in a particular
social class. Sports provides an environment in which there is less social stratification.
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4. Self-Image
Participation in games and sports can affect the self-image of the participants and
thereby enhance self-esteem, self-control and a sense of security.

5. Competition and co-operation

Competition and co-operation are two social processes that are highly related to
sports. Sports not only as motivator to learning in both intellectual pursuits and motor
performance.

Conclusions

Sports participation provides opportunities to enhance the process of socialization.
It provides co-operation between teams, players. Sports are structured in such a way that
they teach the essential unity in the diversities of national life. Sports competitions
organized throughout the country.

Reference
1. Barrow, Harold M., Principles of Physical Education, lea and fabiger, Philadelphia,
1983.
2. Bucher, Charles A. and Wauest, D., Foundation of Physical Education and Sport, St.
Louis; L. V. Moshy, 1987.
3. Bharam Vir, Sports and Society, Classical Publishing Camp, New Delhi, 1989.
4. Journal of the Indian Academy of Applied Psychology, Vol. 32. No.1, January 2006.
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Introduction

The sports provide technical assistance to countries to develop policies and strategies on
national development. It is a powerful means to educate the youth. Sports bring together
people from various communities and professions. It provides a spirit of national
integration, crossing the boundaries of language, traditions and regions of the country.
Sports facilities lead to better social interaction, brotherhood and nation building.

Key words: Sports, nation, skill development.

Internal Role of Sports in Development:
1. Cohesion and national image
2. Adjustment to change
3. Skill development
4. Value training and civilizing process

1. Cohesion and National Image:

Sports is viewed as a major social institution that helps societies overcome cultural,
regional, ethnic, religions and political diversity or conflict.

In many countries, specially in developing countries, sports serve as a unifying
force in helping overcome traditional, tribal and linguistic variations. They also have to
promote sports as a cohesive force.

Sport is a vehicle that can in a sense divided via local competitions, but integrate
via national events. Sport is a valuable medium to promote loyalties.

In developing nations can be used to enable conflicting groups to recognise the
collective role of state or nation in their lives.

Political and social order reduces individual freedom, but it makes coordination and
productivity easier. Sports in an instrument of socialization that results in value
homogeneity.

2. Adjustment to Change:

Sport is a societies adjustment to life cycle changes or transition from rural to urban,
agrarian to industrial stages. It can be used to prepare a popular various changes as a
medium that is transmit messages to the various people. This is true that sport events bring
a large number of participants and spectators together.
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3. Skill Development:

With the help of sports leaders are trained, literacy is enhanced, work values are
learned, communication skills are improved etc. sports person learn to play in rules and
regulations.

In sports ‘team work’ is most common word. Learning to work with others and
appreciating others talents, development of leadership qualities, time management,
competition and sportsmanship, handling pressure, management and responsibility etc.

4. Value Training and The Civilizing Process:

Value such as hard work, respect for authority, nationalism, patriotism,
individualism and so forth are transmitted in sports setting from coaches and teacher to
participants.

Functional and personal value conflicts will have to be diffused; community interest
will have to override self-interest. The process by which this take place has been called the
civilization process.

Conclusion:

Sports competition has been view as valuable in nation’s efforts to improve its
internal context. One need to be careful how much credence is assigned to the internal
importance of sports.

Reference:

1. Barrow, Harold M., Principles of Physical Education, lea and fabiger, Philadelphia,
1983.

2. Bucher, Charles A. and Wauest, D., Foundation of Physical Education and Sport, St.
Louis; L. V. Moshy, 1987.

3. Bharam Vir, Sports and Society, Classical Publishing Camp, New Delhi, 1989.

4. Journal of the Indian Academy of Applied Psychology, Vol. 32. No.1, January 2006.

;f"'?"?§ R.S. MUNDLE DHARAMPETH
i, ARTS & COMMERCE COLLEGE 29



International Multi - Disciplinary
Research Journal

PRADNYA SANKET

The Impact of Cultural Integration on Economic Development in India

Dr. Darshan D. Labhe.

Assistant Professor

R. S. Mundle Dharampeth Arts and
Commerce College

Abstract

Cultural integration is when individuals from one culture adopt practices from
another culture without diminishing their own. This has also been called globalization due
to the examples of cultural integration that exist. Examples of this practice include
introduction of cultural foods, beliefs or arts to a different culture. In the India, integration
has led to people calling the India a melting pot of cultures, which means that many cultures
have come together and added their particular flavor to the general stew. The idea of
cultural integration has led to opposing views as to its efficacy. Opponents see it as a
dominant culture prevailing over other cultures, while proponents see that cultures may get
along better if they are more integrated. Culture and School, which aims to make culture
an integral part of the curricula in primary schools and to acquaint young pupils with a
variety of art forms and varying levels of individual participation. Some people believe that
this practice is harmful because it blurs the lines between cultures, whereas others see it as
positive because it creates harmony between cultures.

Key Word: Cultural integration, economic development, GDP growth and per capita
income.

Introduction

From the local to the global level cultural integration occurs. When the people from
a culture adopt the essence of another culture, such as its attitudes and ceremonies, while
at the same time maintaining their own culture. This happens in many immigrant homes as
a survival tool, regardless of where the individual moves to or is from. Individuals maintain
the familiar, usually at home and the community, while they adopt the core practices of the
new culture in public. Another facet of cultural integration is people from other cultures
introducing elements of their own culture to their new one. This can come in the form of
music, food, attitudes, religion, arts and many other cultural characteristics.

Education, Conservation and Taste/Audience Development.

The government fully endorses the idea that culture and art education is an
important contribution to the development of a “knowledge society”. Also some of the local
governments are sensible to this issue and it has been argued and that art education is seen
as creating a direct link between culture daily life, playing a key role in opening up the arts
world to a general public and enhancing quality of life in the community. The process to
have all educational institutions catch up with an innovative art education is a long one,
due to the inadequate pedagogic bases on which cultural education is built. Today much
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relies on improvisation, obsolete methods or fragmented efforts by museums and cultural
institutions to familiarise school pupils with their collections.

A particularly successful some private, government and non government
institutions to that respect offers a wide range of high-quality educational products and
works as closely as possible with schools to ensure that these products are aligned to the
school syllabus. However such institutions cannot make a thorough change in the way in
which culture is taught and practiced. A promising step forward can be made with a state-
funded pilot programme, Culture and School, which aims to make culture an integral part
of the curricula in primary schools and to acquaint young pupils with a variety of art forms
and varying levels of individual participation.

A different, non-formal way to do cultural training is through scouting, i.e.
activities directed at identifying new talents and help them to develop their cultural projects
and to grow professionally. With the need of preserving the cultural image and assets of
the neighbourhood in mind, the district council launched a Culture Scout service. The
Culture Scout runs into amateur artists, or semi-pros, and provides them with suggestions,
information methods for project development and in particular tries to get them inserted in
a network of peer artists and professionals with whom they can exchange ideas and get
help. Moreover the Culture Scout monitors the development of these people or groups,
spreading the information in the neighbourhood and in the city so as to provide the
maximum exposure for them.

Existence of Cultural Integration in India

People generally value the culture in which they are raised and view the elements
of that culture as comforts. Thus, when somebody moves to an area with a different culture,
it's natural for them to introduce the characteristics they find comforting.

For example, there are many different types of restaurant choices in the India that
did not originate there. Chinese immigrants brought Chinese food, etc. The original
religious beliefs in the India’s states were animistic, the belief that natural objects such as
trees contain souls, but now every type of religious belief, no matter the culture of origin,
is practiced. Foreign films have been adapted by Indian audiences and Indian films have
been adapted by foreign markets. When people think of cultural integration, they generally
use it in the context of globalization. This means that the world is becoming ideologically
smaller due to the increased ease of transportation and the influx of better means of
communication.

Pros & Cons of Cultural Integratio

Some people believe that this practice is harmful because it blurs the lines
between cultures, whereas others see it as positive because it creates harmony between
cultures. Opponents of the practice also worry that cultural integration is just the imposition
of a dominant culture on those that are weaker. For example, films and TV shows that
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promote culture are viewed around the world, which has an impact on the other cultures'
values. This isn't to say that Indian culture is stronger than other cultures, just that the ability
to disseminate its culture is easier for a nation. This happened throughout the colonialism
period also. It's also believed that this practice diminishes true multiculturalism and buries
distinct cultures in the wash of a new global culture. Those who believe the practice is
positive look at the benefits. In the eyes of some, it is a melting pot. This means that many
cultures have come together and added their particular flavor to the general stew. This stew
then becomes a larger and some would say better culture. This process happens globally to
some extent due to the ease of travel. Whether it's actually a good practice or not depends
on the opinion of particular individuals.

Thus, there are positives and negatives to cultural integration. It may diminish
the distinct elements of a culture, but help two cultures understand one another better. It
introduces new elements to one culture while making the historic values of a culture
indistinct and less important to new generations. As with almost all ideas, it has pros and
cons.

Objectives
1. Toinvestigate India’s Growth rate has consistently accelerated.

2. To evaluate impact on the enhancement of GDP and per capital income of India.
3. To find the financial development has increased significantly in the long run.
4. To know saving and investment rate in the long run.

Hypothesis

1. Growth rate has consistently accelerated over the long years.

2. Cultural integration does have no adverse impact on the enhancement of GDP and
per capital income of India.
Long-term growth rate has become increasingly more stable.
India will continue to benefit from an increasing working age population.
Financial development has increased significantly in the long run.
Saving and investment rate will be high over the long term.

©o gk~ w

Research Methodology

As this research paper focuses on the reconstruction and operationalisation of an
“impact model framework™ rather than on the actual calculation of financial flows, the
research methodology relies much on secondary qualitative analysis and on the use of case
studies to test and eventually contradict theoretical intuitions. Comparative, descriptive
research on a number of case studies, supported by all available qualitative information
used to reconstruct the profile of the case studies could be a suitable way to deal with this
difficulty. Secondary qualitative analysis research will focus on the impacts of culture
integration on sustainable economic development, identifying unbalances and areas of
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unutilised potential in the dynamic relation between culture and economic development as

well as examples of best practice.

Data Analysis

Figure 1: India’s growth rate has consistently accelerated over the long run.

I A: GDP growth has accelerated over the long run
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Figure 2: India’s real GDP and Per Capita Income over the years.

REAL GDP AND PER CAPITA INCOME OVER THE YEARS
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Figure 3: India’s long-term growth rate has become increasingly more stable.

3 A: Coefficient of variation, GDP growth, India
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Figure 4: India will continue to benefit from an increasing working age population.
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Conclusion

With Cultural integration the world is becoming ideologically smaller due to the
increased ease of transportation and the influx of better means of communication. The
government fully endorses the idea that culture and art education is an important
contribution to the development of a “knowledge society”. From graphical figures we can
conclude that GDP growth, per capita income and relative prosperity has accelerated over
the long run and per capita income growth has accelerated. A clear trend of growth
acceleration over the long run is evident in year. India shall continue to benefit from an
increasing working age population. Credit facility availability enhances financial
development significantly in the long run. More over India’s saving and investment rate
will be high over the long term. Thus, there are positives and negatives to cultural
integration. It may diminish the distinct elements of a culture, but help two cultures
understand one another better. It introduces new elements to one culture while making the
historic values of a culture indistinct and less important to new generations.
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Abstract

Cultural integration is based on the assumption that all the societies and all the
nations of the world have a strong cultural base and that they have on longer left in them
the savage, barbaric instincts of the Stone Age man. Human race has progressed from its
brutish ancestry to become highly cultured, decent and friendship worthy.
The various cultural exchange programmes are a step towards mitigating animosity and
self-centered attitudes they also keep a fair amount of check on the ambitions of nations of
territory expansion. Cultural integration is an extension of the import-export programs in
trade and commerce carried out by all nations.

Key Words Diversity, Canvas, Manifestation, Umbrella, harmonious, Blending,
Assimilate, Voluntary.

What Is Culture?

Culture is the manifestation of ideas, customs, arts, social behavior and other
intellectual achievements of a particular society and any nation. In a country like India
which exhibits unity inspite of great diversity, the cultural manifestations, the patterns of
these manifestation differ from province to province, tribe to tribe and state to state. Each
of these cultural manifestations have a solid foundation and strong supporting reasons to
justify why they have been practiced for such a long time. Culture is a big white canvass
on which one can see pictures of art, law, codes a conduct, dictates of conscience, decency
politeness, good manners, customs, traditions, capabilities, education ,habits and beliefs.

Importance of Being Cultured

Culture strengthens civilization. A society is said to be civilized if it has a strong
cultural base. If the foundation is culturally strong, civilization builds upon it, If any society
has weak or doubtful cultural base then the superstructure of civilization collapses. The
power of sustenance is absent in the society which has not a cultural base. Thus culture is
the totality of learned and socially transmitted behavior.

Ancestors of human beings were monkeys stated Charles Darwin. One can imagine
how long and disciplined a journey it has been for man from his monkey forefathers. At
each stage, man has focused on the basic requirements that come under the umbrella of
culture and now a stage has come when we can clearly say that a monkey is after all a brute
and a man is a man. It means a human being is distinct from a brute in that he knows and
follows culture where as a monkey knows only brutish ways of survival and procreation.
Language in the spoken and script form, the various nonverbal symbols and the art of
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encoding and decoding them are essential requirements of a cultured society. Ways of
worshipping the supreme strength is also a feature of a cultured society. Polite and decent
behavior are of equally, or probably the most important requirements in order to be called
cultured because opposites of the two makes one brutish and barbaric. Anarchy and
uncultured behavior is all typical of a beast. Tolerance and respect for each other may be
said to be the right eye and right hand of a cultured society. A cultured society is thus a
largely all encompassing society, encompasses all that is nice and adoptable of course.
Mathew Arnold the famous poet and critic of the 19" century Victorian society
defines culture in his Culture And Anarchy thus, “An inward spiritual activity having for
its characters increased sweetness, increased light and increased life.”
People of a cultured society know how to keep a check on their impulsive and rash
expressions. Any violent expression, even for the greatest provocation is the first sign of a
savage society. “culture is motivated by the passion of doing good to mankind at large. It
is not merely an endeavour to see and learn what is good and benevolent but also an
endeavour, in the words of Bishop Wilson to make reason and good will of God prevail.
Culture looks beyond machinery, it hates hatred and violence

What is Cultural Integration?

When the foundation of a society is build on these nice aspects of culture then the
next step ahead is cultural integration. When two people two societies two nations with
vastly different cultural backgrounds come together then it is clear that they wish to
exchange each other’s culture. A harmonious blending of two different cultures without
forgetting or sacrificing our own is what is called cultural integration. A need has been felt
and expressed that it is high time that we cross our boundary and peep out to see what good
and nice outside is. It is felt that remaining confined to one’s own culture is not enough. A
fondness, an inborn curiosity to know and if possible, assimilate cultures of other nations
has led to what is now known as cultural integration.

As Raymond Williams rightly says,”In the last decade of the 18" century and in the
first half of the 19" century,a number of words which are of capital importance came in
common use or where they had already been used in the language acquired new and
important meaning.the five words are Industry,Democracy,Class Art and Culture.The
development of Culture is the most striking among all the words.lt is a record of a number
of important and continuing reactions to the changes in our social ,economic and political
lifeand may be seen as a special kind of a map by means of which the nature of the changes
can be explored.”

Individuals, societies and nations felt the need to show case their cultures beyond
their own boundaries. They also felt the need to assimilate what was new and nice and
different outside. This the exchange of different cultures led to cultural integration. Man is
a social being. The old age system of barter now in the modern age is called import and
export program. This program has been extended for cultural activities as well.
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Boundary Protection and Cultural Integration

Over the years, much has been said and actually done to protect international
boundaries. All nations are busier than before in discussing and planning issues of
safeguarding their boundaries. The international line of control, the walls and even the
space areas are well protected these days. We have examples of some countries even
refusing other countries their sky space for security reasons. They may not be in the position
to afford the basic needs for their people but even such countries spend huge amounts on
border protection, boundary safeguarding. This is in sharp contrast to what great spiritual
leaders have said. They have identified only one place that is the planet earth and only one
religion,the religion of humanity. The twelfth century Saint poet of Maharashtra —
Dyaneshwar speaks of the Vishwatmak Lord in his Pasayadan- the Prayer invoking the
Vishwatmak Lord for the wellbeing of All. the The 19" century American poet Robert
Frost in has mending well says,.
“Something there is that doesn’t love a wall”

Thus while it is necessary to have a wall to prevent trespassers, it is equally in the
good interest of all to remember that all yearn for peace, all want mental peace and freedom
from strife and conflict. The various initiatives of all nations, embassies speak volumes of
the need of all to extend hands of friendship. The various programs of cultural integration
are allowed and organized to mitigate animosity, sense of alienation, the fear of any
irrational attack by any fanatic society.as rightly stated by David Oswell,” Culture in all its
flexibility allows us to think not just of the stuff that is carried but also of all that goes on
in its carrying.”

Cultural Integration helps the boundaries to disappear. They, of course, become
more pronounced it there is an attack but so long as there is no provocation, cultural
integration is a step towards friendship. The platforms are Government sponsored, NGO
sponsored.

The Indo American society is providing dedicated service of fostering India — US
relationship for the last 60 years. The society is non-political, non-profit making and non-
sectarian in nature. It is a forum for intellectual and cultural exchange and for promotion
of friendship between India and America. There is also the Indo- Japanese Association. The
Indo German educational and cultural society has its headquarters in Goa, India.

The Indo- French cultural exchange program (CEP) provides the overall umbrella
for a variety of cultural programs. Namaste France, Banjour India is the cultural alchemy
between India and France. India Indonesia have also close cultural contacts..

Thus as Malcolm Bradbury rightly says, “Culture is the way of coping with the

world by defining it in detail”.
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It can be reaffirmed that boundaries disappear when two or more countries happily
and voluntarily particulate in cultural integration programs.

Let us look forward to the day when all will realizes the futility of maintaining
boundaries and planning nuclear wars.

By way of conclusion, it would be apt to quote Kofi Annan-“We may have different
religions, different languages, different colored skin but we all belong to the human race.”
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Role of ICT in Cultural Integration

Prof. Murlidhar K. Jambhulkar
R. S. Mundle Dharampeth Arts & Commerce

Abstract

The relationship between technology and culture is cyclical. Logically, a culture will
develop technologies based on the needs or desires of the people, because this is where the
creative influences lie. As this technology spreads and is absorbed into the people’s lives, it
affects their culture and way of life. This change in lifestyle can also occur when a technology
developed outside a culture is introduced into the culture, providing an external influence.
Technologies are determined by a culture’s “demands” and depend on the existing
environment of the society.

ICT has a huge impact on culture. The information technology enables data access from
anywhere, this can uplift the level of education and awareness for many people specially in
rural area, and also it can help propagate instant messaging which also increases people
awareness and ensure their inclusion in what’s happening around them. On the other hand,
ICT made the whole word one small village, which means that the trendy song, blockbuster
movie or Dbest-selling book in US or China is at the same time available
in Egypt, Iran and Singapore. And given that now English is the universal language beside
the abundance of the teal sting tools and apps, all these facts surely affect the cultures
around the globe.

Challenges of ICT

1) Not literacy: In India the literacy rate of the rural population is much less than the urban
population. The government is creating attempt to growing the literacy rate in rural
population but still a large amount of needs to be done as it is far less than the literacy rate
in urban population. Literacy rate in rural areas stand at 68.90% with rural male literacy
rate 82.1% and rural female literacy rate 65.5%.Whereas literacy rate in urban areas stand
at 85.0%with urban male literacy rate at 88.76% and urban female literacy at 79.11%.

2) Technical Illiteracy: There is need of technical literacy as well as literacy in India; there
is a connection between education level and use of electronic means or Internet. This is a
major drawback in which the users are not technically literate to use the technology. in
India, where many of the projects launched by the government like Gyandoot, Bhoomi etc.
for rural people but because of the lack of technical awareness they are not capable of using
the services provided by the government.

3) Poverty: In India the poor people who does great effort for their daily living. To whose
accessing the Internet is a costly issue for necessary communications in the form of
installing the required telephone lines needed for internet or email access is similarly too
exclusive in developing country.
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4) Limited Citizens’® Awareness: There is common lack of awareness concerning
advantages of E-Governance as well as the process mixed up in executing successful G-C,
G-G and G-B projects.

5) Infrastructure: There is the shortage of required infrastructure like electricity, internet
technology and methods of communications will influence the speed which postponed the
implementation process.

6) Discrimination: There is too much dissimilarity in fast access to public sector services
between various divisions of citizens, mainly among urban and rural communities, among
the educated and illiterate, and among the rich and poor.

7) Cost: Cost is one of the most important exclusive factors that arrives in the path of e-
governance success mainly in the developing Country India where majority of the people
of whole population living under the poverty line. They do not have the funds for the
operating expense of telephone line, internet connections etc.

8) Speed: On the time of internet accessing, speed plays an important role. But because of
the infrastructure, there are the major dissimilarities between the rural and urban area, that’s
why the speed of internet connectivity is not same to all over the India.

9) Lack of Participations of Society, Public and Private Sectors: Designing of any
application requires a very close interaction between the govt. department and the agency
developing the solutions. At present the users in govt. departments do not contribute enough
to design the solution architecture. Consequently the solution developed and implemented
does not meet the requirements of an e-governance project and hence does not get
implemented.

10) Privacy and Security: There will be three basic levels of access exists for e-
government stakeholders: no access to a Web service; limited access to a Web-service or
full-access to a Web service, however when personal sensitive data exists the formation of
the security access policy is a much more complex process with legal consideration. On the
time of execution of e-government projects successful procedures must be taken to guard
receptive private information. A lack of comprehensive security standards and protocols
can limit the development of projects that contain sensitive information.

11) Language Dominance: The dominance of English on the internet bounds the access
of non-English-speaking population. In the case of India, mostly population does speak
Hindi. Due to such irresistible domination of English over these communication channels,
computers and the internet are relatively useless in Indian villages’ populations.

12) Funding issues: All over the world, governments provided fund for the select pilot
projects on E-governance, including projects such as public works, government services,
and human resources. The actual challenge for the government is to set off regarding
funding the complete variety of schemes in order to achieve the goal of E-governance. One
idea is that the related department has to come up with sufficient fund by themselves. Other
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issue is utilizing the available resources both in the plan sector and outside it. In the next
stage every village will be connected via wireless and dial up access. Accordingly, each
state government is imagined to make stronger the infrastructure in this way for the project
of E-governance.

13) Trust: Trust can be defined along two dimensions, as an assessment of a current
situation, or as an innate personality trait or predisposition. The implementation of public
administration functions via e-government requires the presence of two levels of trust. The
first is that the user must be confident, comfortable and trusting of the tool or technology
with which they will interact. The second dimension of trust pertains to trust of the
government. There has to be a balance between ensuring that a system prevents fraudulent
transactions and the burden that extensive checks can take place on people who are honest.
Recently, confidential information on military veterans was compromised when a computer
containing their personal information was lost. This type of incident can erode trust and
user confidence in government systems. Trust, along with financial security, are two critical
factors limiting the adoption of e-government services.

Conclusion

E-Governance not only provides information about various activities of a Government but
also involves citizens to participate in government‘s decision making process. The ICT
provide the services to different modes like government to citizen (G-C), government to
business (G-B), government to government (G-G) to get better reach. As we know that
India had lots of award winning projects but behind this it also faces the no. of challenges
for better delivery of information on rural areas which can be
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Role of Indian Government Polices in Cultural Integration

Dr. Swati R. Dame
R. S. Mundle Dharampeth Arts & Commerce

Abstract

Culture plays a vital role in the growth of any nation. It represents a gaggle of
collective attitudes, values, goals, and practices. the world’s largest collections of dance,
theatre, folk traditions, songs, music, humanities, rites, and rituals, paintings, and writings
present in India, that are known because of the ‘Intangible Cultural Heritage’ (ICH) of
humanity. the Ministry of Culture implements a variety of schemes and programs aimed to
providing protract to individuals, groups and cultural organizations engaged in performing,
visual and literary arts, etc. cultural integration plays important role in increasing the
economic development, stabilize the democracy, develop the state and provide people all
vital rights and duties. So Government made such Cultural policy, this is the government
actions, laws and programs that regulate, protect, encourage and financially support
activities related to the arts and creative sectors, such as painting, sculpture, music, dance,
literature, and filmmaking, among others and culture, which may involve activities related
to language, heritage, and diversity This paper offer inclusive information related with
cultural heritage, government schemes, programs, humanistic discipline, fairs and festivals
and handicraft of India.

Keywords Indian culture, cultural integration, government policies

Introduction

Culture is combined program of the human mind that distinguish the members of
one human group from those of another. Culture during this sense may be a system of
collectively held values. People with slight understanding of cross-cultural competency
tend to use the term interchangeably with race and ethnicity. The patterns of behavior are
learned. Individuals are born into a culture, and that they subsequently find out how to
behave within their society. a cultural system means the patterned and configured
interrelationships of elements of a culture i.e. of shared modes of behaving, be living and
valuing. Patterning may range from the interrelationship of a very few discrete modes to
that of successively more inclusive modes so as ultimately to include the entries system.
The term cultural integration will be used to refer to the degree of interrelatedness among
the elements of such a system, namely the extent of values or configuring principles
common to more than one activity. A tightly integrated system is characterized by the
strong centralization of values that is the tendency for broad sectors of the culture to be
related to a few key values supported by a strong emotional disinclination to change.
Cultural policies differ from one country to another country, but usually, they aim to
enhance the convenience of arts and artistic activities to citizens and promote the artistic,
musical, literary ethnic, sociolinguistic and other expressions of all people in a country. It
also aims to market arts and culture, creative work and economy, cultural diversity also as
availability and accessibility of culture and knowledge. It also aims to foster cultural
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heritage. The freedom of the arts and the right to one’s own language and culture and gives
everyone the responsibility for the environment and the cultural heritage.

Literature Review

Cultural Diversity: Implications for Workplace Management Donatus 1. Amaram
(2007) mentions about the Positive attributes of cultural integration in business
organizations have received fair and significant attention in the past two decades. and
concluded that The challenges from an increasingly diverse workplace require a search for
new ways for managing behavior. Traditional paradigms that overly focus on efficiency
and profitability may not be adequate to understand the dynamics of the future multi-
cultural organization. More emphasis on the current trend toward non-hierarchical,
decentralized and flat organizational structures will be a positive step forward. Over and in
particular this is often the creation of a climate that accepts and values the opportunities
and challenges inherent during a diverse workforce.

A study on cultural diversity management for Indian organizations Shilpa Kulkarni
(ICEE-2012) in his research concluded that as more and more number of HR managers is
going to manage the diverse employee resources, managing cultural diversity become
critical point. In such a situation, intervention supported proven models help HR
managers to enhance the cultural dimension and achieve most of the advantages from
cultural diversity.

Problems of cultural integration in transition societies — case study of Bulgaria Alexi
Sanchez (2008) concluded that the analysis of cultural integration of the gypsy minority in
Bulgaria indicates that it is a process strongly hooked in to the quality of living. Many
reasons are impeding this process at present. Among them, we can single out
discrimination, the need to overcome the prejudices existing in society toward gypsies and
of course their poor education. Creating new jobs and proper investment in the areas and
regions populated by gypsies would facilitate not only their cultural integration but also the
integration of the other minorities as the first step in this process at the national level.

Kuran T (2002) Cultural integration and its discontents. USC Center for Law,
Economics &Organization, Research paper No. C02-14, University of Southern
California, Law School mentions that a model of cultural homogenization realized by two
mechanisms: behavioral adaptations motivated by coordination and preference changes
shape by socialization and the need for self-consistency. Although this model
gives excellent ideas about cultural integration.

Objective of Study
1) To study why cultural integration is important in India.
2) To study the government schemes for cultural integration in India.
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Research Methodology

This is a conceptual framework research, the entire sources of collection of data is
secondary that includes government websites various journals and articles, publications and
books too.

Importance of Cultural Integration in India

India is a country comprising different languages, traditions, religions and etc. But
such diversity may become the main obstacle on the way to the spirit of one nation. So
following are the major factors that influencing cultural integration.

« Cultural differences. Culture within the country is that the prime reason why people
become prisoners of various regional identities. People from different regions of the
country began to fight for his or her superiority over other regions and wanted to realize
autonomy or maybe independence.

* Caste system. Casteism made a really bad impact on people’s minds making them think
that they had many sins and deserved tortures and humiliation. Also, it caused distrust
between all people in India.

 Language diversity. As India has been a multilingual country for hundreds of years,
various communities tried to determine by force the official language within the country.
That led to endless strikes and rallies.

* Region. The differences among people on the basis of religions can be one of the main
obstacles to national unity. Though India is a secular county and treats all the religions
equally, still sometimes communal conflicts erupt leading to tragic loss of lives and
properties.

The importance of cultural integration in any state is certainly obvious because it
helps stabilize the democracy, increase the economic process, develop the state and provide
people all vital rights and duties. India features a pluralistic society and a huge population,
so it's a more complicated task to finish. Such a good range of cultures, customs, religions,
and languages only enriches the country and allows it to flourish but only as long as during
this country reign endless peace and unity of people. If India takes a course of becoming a
robust state with a strong nation, it'll make much progress. We should remember that when
a society is organized and united, it will never be the object of mockery or attacks. So,
cultural integration is a valuable weapon for a country to achieve success.

What is Culture Policy

Cultural policy is that the government laws, actions, and programs which regulate,
protect, encourage and financially support activities related with the humanities and artistic
sectors, like painting, sculpture, music, dance, literature, and filmmaking, among others
and culture, which can involve activities associated with language, heritage, and variety.
The idea of cultural policy was developed at UNESCO within the 1960s. Generally, this
involves governments setting in situ processes, legal classifications, regulations,
legislation, and institutions e.g. galleries, museums, libraries, opera houses, etc. which
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promote and facilitate cultural diversity and artistic expressions during a range of art forms
and artistic activities. Cultural policies vary from one country to a different, but generally,
they aim to enhance the accessibility of arts and artistic activities to citizens and promote
the artistic, musical, ethnic, sociolinguistic, literary and other expressions of all people
during a country. Cultural policy is often done at a nation-state level, at a sub-national level,
at a regional level or at a municipal level e.g. city government creating a museum or arts
center. At the nation-state level making cultural policy could include anything from support
music education or theatre programs at little to no cost to hosting corporate-sponsored art
exhibitions in a government museum to establishing code and creating political institutions
because the various ministries of culture and departments of culture and therefore the
National Endowment for the Humanities and the National Endowment for the Arts in the
India, arts granting councils, and cultural institutions such as galleries and museums.

Problems on Cultural Integration

Cultural integration is not an instant process. The problem of cultural integration can be
formulated as a transfer of cultural goods among individuals so that they keep their own
culture enriching it with constructive or destructive elements of the other cultures. The
effect of such an assumption depends on many circumstances determining how the cultures
interact among themselves. This effect may be different depending on the level of openness
of the cultures. We may observe a rise in cultural integration if this interaction is positive
or a rise of hostility if there is cultural disintegration. There are tons of historic examples
which show that the method of cultural integration can move in various directions and
produce various effects. It can be seen in the behaviors and practices of an organization’s
management and employees. When two different cultures are required to figure together,
the consequences, while often catalytic, can sometimes be disruptive and may undermine
morale, productivity, and profits.

Government Schemes for Cultural Integrations

» Financial Assistance for Cultural Activities in Performing Arts for Building
Grants Including Studio Theatres

The objective of the Scheme is to support voluntary cultural organizations
and government-aided cultural organizations in their efforts to create appropriately
equipped training, rehearsal and performance spaces for artistes. National School
of Drama (NSD) under the Ministry of Culture will notify the Scheme annually
through NSD’s.

» Financial Assistance for Tagore Cultural Complexes(TCC)

The revisited version of Scheme was known as ‘Tagore Cultural
Complexes’ Scheme. On review of the Scheme for continuation beyond 12th Five
Year Plan, this Scheme is made as one of the scheme components and known as
‘Financial Assistance for Tagore Cultural Complexes (TCC)’ under the “Scheme of
Financial Assistance for Creation of Cultural Infrastructure”. The scheme
component of ‘Financial Assistance for Tagore Cultural Complexes(TCC)’ will
continue to foster and coordinate activities in the States/ UTs in different cultural
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fields such as music, drama, dance, literature, fine arts, etc. and promote through
them the cultural unity of the country and provide avenues for creative expression
and learning to the younger generation..

» Financial Assistance for Development of Buddhist/Tibetan Arts and Culture

To give financial assistance to the voluntary Buddhist/Tibetan organizations
including Monasteries engaged in the propagation and scientific development of
Buddhist/Tibetan culture, tradition and research in related fields.

» Financial Assistance for Preservation and Development of Cultural Heriatge
of the Himalayas

The objective of the scheme is to promote, protect and preserve the cultural
heritage of the Himalayan region spreading in Jammu & Kashmir, Himachal
Pradesh, Uttrakhand, Sikkim and Arunachal Pradesh through research,
documentation, dissemination etc.

» Cultural Function and Production Grant(CFPG)

The Scheme covers all ‘not-for-profit’ organizations, NGOs, Societies,
Trusts and Universities for supporting the Seminars, Conference, Research,
Workshops, Festivals, Exhibitions, Symposia, Production of ance, Drama-Theatre,
Music etc. and small research projects on different aspects of Indian Culture.

» Scheme of Scholarship and Fellowship for Promotion of Art and Culture

This Scheme seeks to give assistance to young artistes of outstanding
promise for advanced training within India in the field of Indian Classical Music,
Indian Classical Dance, Theatre, Mime, Visual art, Folk, Traditional and
Indigenous Arts and Light Classical Music. Award of Senior/Junior Fellowships to
Outstanding Persons in the Fields of Culture

» Tagore National Fellowship for Cultural Research (TNFCR)

The Scheme has been introduced to invigorate and revitalize the various
institutions under the Ministry of Culture (MoC) and other identified cultural
institutions in the country, by encouraging scholars/ academicians to affiliate
themselves with these institutions to work on projects of mutual interest. and
expects that to select specific resources of the institutions to use in their projects
and take up research works that are related to the main objectives of these
institutions. It is also expected that the research work would enrich the institution
with a new creative edge and academic excellence. The Scheme will be open to
both Indian and foreign nationals.

» Certificate of Excellence™ Scheme for Museum Professionals"

The objective of the Scheme is to acknowledge the achievements made by
the employees of the Museums in order to encourage them to work hard in the
pursuit of excellence.

» Museum Grant Scheme

The objective of the scheme is to provide financial assistance for setting up
of new Museums by State Governments and Societies, Autonomous bodies, Local
Bodies and Trusts registered under the Societies Act, to strengthen and modernize
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the existing museums at the regional, state and District level, digitization of art
objects in the museums across the country for making their images/catalogues
available over the website and for capacity building of Museum professionals.
» Scheme for Pension and Medical Aid to Artistes
The Scheme is meant for improving the financial and socio-economic status
of the old artistes and scholars who have contributed significantly in their
specialized fields of arts, letters etc. in their active age or are still contributing in
the field of arts, letters etc. but due to old age they have to lead a miserable life or
are in penury condition. The Scheme also envisages to provide medical aid facility
to these Artistes and his/her spouse by covering them under a convenient and
affordable Health Insurance Scheme of the Government for treatment of diseases
involving hospitalization through an identified network of health care providers.
» Scheme for Promotion of Culture of Science (SPOCS)
The Ministry of Culture operates Scheme for Promotion of Culture of
Science (SPOCS) which provides for setting up of Science Cities and Science
Centres in all the States of the country subject to availability of funds for the
purpose. States willing to avail of this Scheme have to provide land and share the
cost of setting up of facility and corpus for upkeep and maintenance.
» Scheme for Cultural Heritage Youth Leadership Programme
The objective of the Scheme is to enrich the awareness of culture amongst
youth, in order to promote cultural awareness; mutual understanding and respect,
as also to develop a love for India’s rich heritage, with a view to developing
appropriate leadership qualities amongst youth. The focus of the programme will
be on the less privileged children residing in backward areas. Usage of vernacular
languages for propagation, will be made to the extent possible, for carrying out these
activities.
» Scheme for Safeguarding the Intangible Cultural Heritage
The objective of the Scheme is to support and strengthen the efforts of
various stakeholders vis-a-vis wider recognition and acceptance, dissemination,
preservation and promotion of the rich, diverse and vast ICH of India including
recognition of the same by the UNESCO. The Scheme aims to support Institutions/
Universities/ State Govts/ UT Administrations/ non-MoC Institutions/ Societies/
Non-government organisations, involved in the preservation and propagation of
intangible cultural heritage, cultural expressions etc.
» Scheme for Promoting International Cultural Relations
Promote Indian culture abroad, Strengthen bonds of foreign countries with
India, Promote bilateral cultural contracts Project India’s cultural image abroad,
Promote inbound tourism
» National Mission on Cultural Mapping of India’
The mission aims at converting the vast and widespread cultural canvas of
India into an objective cultural map, designing a mechanism to fulfil the aspirations
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of the whole artist community of the nation and preserving the rich cultural heritage
of this country in the form of a cultural repository of artists and art forms.

Conclusion

In this analysis found that Cultural Integration is vital because it maintains a unity
and a particular balance during a particular society. Also, cultural integration helps keep a
society together, so all can share equivalent beliefs and values during a social organization.
So that government plays a very important role in our cultural integration in India. Due to
cultural policy create national unity and removed racial bitterness. Government cultural
schemes have work as centers of excellence in all forms of art and culture, with facilities
and infrastructure for stage performances, exhibitions, seminars, literary activities, film
shows, etc. The scheme of awarding fellowships to outstanding persons in various creative
fields of culture is meant to fill this gap. The strengthening of the museum movement across
the country is thereby an important activity covered under the ambit of the Ministry of
Culture. These government schemes is also cover artists in rural/tribal areas. The
fellowships are awarded for undertaking research oriented projects. The applicant should
provide evidence of his/her capabilities in undertaking the project.
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¢. Reqearel fohen 3o s dafier 2. deftedht fehar gfaror SiRerar et @ 3. wefie; #efia.
7 TEehToft, Rqeurel Hofid & SITUPR FY 3o ANAHT, T ST8T0T HRATTS hrel Toehrofy
Tdfeld 3T & 37907 gEal. d¥ IT FINATHASY, UdWRcd el a6l feadid &l ? & a1 Taas
QT fawT &5 2rehe; AT TAIET0T 31 3T foh Il STaaaTacs ATerd; fhaT 31l aX df 319reT
SITOY T, TN FUTT AST-agd BRI Ao, HT TATel IMIATEIT Uil derel AT,
ERTOY oTel Toh IMIALNEH deold & ol WX 31 Tel T ERTOATT AT & e 3Tl aliedrd, ol
WTIRA SATolel d&ol AT, aF <1 Aledugarar fady 3.
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YTITT 35, 3. TR HeATT AT SlaTedT foh Hellelr fafaer fRATRIET, ST, 3o Wa
a0, G HIT T oA ThRY AT, RIBedd cAER IMUAT &Pl Hidd ATl Hld
dAhadd SISl HIoTdel NG & T — T YA FIHIAD, HEPT drgeh 3. ARAT
GIMarAed R 3caa, Cauarre fafay geirear nfafafds gedr, g - 3@, sRedr a
arATTSe Heddy a1 gara ufafda ugee gesr fga Ad. Fla & Shaara & we gaR
gfAfA e d. d PSR dceld. 3dh el Tage Ye Je ST Ted.

R & Ueh fAemer 321 31me:. fafaedrean dqearadl 3re Gt 91d) 3Ted, S Gdidl Uhs
YT ST, U, SaTade [aATE, Slaaradie fa4md, 3caafiiadr, IRETRE deel g Ad 9D
U & HRAT ST el SToTaelell dfAsed 3med. Gl o Shadrer Tad:a@ed ufafdfad
TR, I AT TG TP ATTIAAR! Tesl Tad:d TAAG Ud T FATaT IpiEA e yerd
. TN & ARATA AT TEPATAT Tha STyt SAUTRT TLAH YT 3T, 3 AT A 3%,
Hea:

?. ggoldl RICUl, ‘PAR 7Y - Uh FoleArT HEDHR TehII
. TS 3HAMep gAY ‘Rgrureh Flla’ dAedel g gFe
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SrTfaaiaxem=ar YfEdd ARd amifse gReaaqa sfsaramErs aidh eff —
g fifadia Jaded gaifiary — SoATSBasl Aeraqd

o, aut e o

TETH JTEATIORT
IR, TH. IS ERAUS Sl 9 I FeIfdenea

UTEATideh

AT A Teeh 3T ITUDI oY q@iHAGcard | HATST &l 3l Peardr [HageT
deTdl. PEaT Gl HET Teeh Bl T oY AR Peaedae A aar Hdl & T oy &
Tl alel T T BId. T 31 IHATATS Il 318 fee &, B paearaly mamer
3T 3Tl T AT AT FETHIARIOTIT UST SUTEA STell. AR FEpairal faar T,
STl IAIHTYROT Aged 3T GHd T 314 3 S8Tel arEdidehdd ol Helol T8 AATe.
3T HRATT ATew Ifdel X 31 el i, HRATATS & 3Td Ugrear HRRd 3T g,
U, EETUTAT adl. G ATHIOT H1aTTel & =T 39TET Sefe 31Te. 3TeTel el Eell gzaa
TAT 3TE. GTAH T Mg, CWTeT ATRTAT HI? 31T Y4 TS Y. fhagell AT FE0[ T arararel SiTd
A1? T 3R AHTABR [HsdTd w2 312l T ey &1 3me? 314 fafawy uar 3med. el
gRIEYIAT ot werfrd 3Muedr uramar 3feetsear Farded! 38 & JoT TWd & of &
ITE?HI AN U TAATOT BT Y TeTH 3T FEUTST A hrI? T eTHBI0T FuTat faelm
ATARID, diied, 3MT®, ANTREETTAT Tl TG0, § FIDHIUT HIUITATST 37eich TATTA
TS ST 3718, fA8TOT, TaRATETH, Hrae aIlk. gor A7 foamroft Fgumad ared 61, & Id e
YR 37Ted. Aol BIUATHTS! &l HecdTd Teh 3Ted -1) T TI-3<oT, 2) Sl AT [ &ehdT.
7 gl U & TN Ta-s<oT 31cTd Acara) 3. "ATS e & FIEr € gUH S areor
TR 3Te. B 31T AT U SR HAS) 38T U3USd A8 aR & ared Mg faar fasra
BI0T AT, IT FEHTT AT UfSdr TS I faarR 3Te<ar sdreidel 3udel aredrd. ufsar
THATETS A ST I 3TN hosaes “BNIH-ATA AT GBI 3dd SaH Tl ATSel 38
OEd MY TATUTT TR ATelT Teh 3STTeaT.

GfSdT TETS Iar Sied 23 UeT 1858 Si SATCAT. AIMEN T weafiars e
T AT TAGTOT b, TARAV: THTETS N IGHT IHTURVT THATHS el AT 12841
Y 373N EoTR #1eh HEIGd dhel. TSI, HIRAR, TID Uid T faaR AT f1damsr e 1878
ALY TATTS dhelehedld Ulgdedl. AN AT FrgHA ard [HSTAT. PHelehedrd Il FEHATT
A T el a Al [agraiar afehd bl Blohcdrdiel TEpd UfSdiel AT FARH
B T AT et T AT ATATATT it forger T, "3maor gezeT famr et s avsada ar
HAIATIR AJSIRYT U5l TN 3HTeTd, 3 G ared.” il IATSAT UfSdr THTETS &
UGdl YT hell. TATTSHT I & T HRATT TERel AT ST IATETS ATeAT GuATH JuATS
=0T =T e TS il UrSdel g o FAAT0T FhrET A 1882 ALY qUIATH JUH:
3T, 5[ 1882 ALY T ‘-t &1 3Tl 7 UhITAd Shell. AT GHRTH Tl goT,
HEHCAIR, 3101 T ATTQR A "HY AT FATSITY FATTAT dhell. JUATH AT dloct! SIS
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HITIT 3T FE boll. TN-UHAT AT TETBAT ATCIATIT i U7 [FHowed Fredr carean
TETATA Tl SIeiscll SIUATd Xdel. SIcSHACY S5 3Td A&7 EATd T <IrdT STATT
HRATAT NS TEIraTS hrer &1 I §aeis ol SATUATdT g aldl. 20 Tier 1883 Ish TATaTS
STES Al AUl Hed e Nedl. A AT [Ads docd & PlooTAY TP WEATTH FUL
PIOATANAT. T PITHLY AT AT T 3CIIA hel. FHAIT dfold AT 1883 HLY
TeledT ARUTH HiehicaqaTey AT TEHTIT Ul g el fagar yeqa feelt. ufga
TEPd WheR HFFHER Tl IAGTSTAT TIfScA qh &&dled P dhol. IY TAEEA
RIEATIATET FBR dhefl. “Seaaviiar g & & carar Uiig T STSHACY IARDA el
uflg el AT ST HATUTATS! BR T dhel. AT TEAT TAUSA FedT. 3eid AT
CITAT 3T BT ITHeS Tor@moT A cATdeTel caTel! Tl STy oAl YA dhell. AT MY
feurear fAfdmre #er @ gAY gFas Agcayul dice. S T SIUITaTST B B
ITHTSET T DTET SUTH FATerel 31T S HTSTT hledlcTel Aol 3Ted.

1) UTAT:- U1 SR Gee el el T 3N feel. A1 ET U1 hall & hrdl ArATS 1
foredTd "#TsaT O HidEAiA, 30T HoredT o TN 39T T=ATATHS TAcaedr o 3
fRITEN 3118 T SAITEA FEHATA &I PUITT U . ATAUTSIA hedTel of T Gaedrd JoT
AT I T HTOTUATH AT ST, Fe0Tor AT TG & T GEM SATZeA Farm Aol
T THATETS TR ATauTe, 3T Faracias A1 MER X STATH HITATd.

HISTEN & U BR Agcardr 3Me. & S A&T0T Ofel Al a@a 3nfdidesedr SR
TaTaeid STl ATE AR Y 3Taell S¥el 3707 & STSUATATSY faed Sy 31t Urfeat. foh Taa <
$TOT 1A IcTd IR 378

2) TIaT:- Torrars A9 Feurdra 6, e R&ToT e uifter. G T geiers, uerdfae,
3T, TTTERTOT, TR, ANFIAE AT & 31eTTT Pl UTfeor. T 379 IGA STUITATS!
3NAME T AfIAE AT Sl AR 31T Fgea 3. AsardTd T fawzi=h So7 Serr
3l UTfRar. AT HeHTd THTETS FEOTdTd &, ATl M 37927 39TEY FRIAM UTuATehge FaT
HAST ST Seled JTUTUTR 3H T[0T f¥eg Aehelld TOT Facl ol STHT I8l !

HAD ITT-FaTdT ATATd HSDATAT 30T FEdl. 3D eTTeR FAhBedTHD Id B
HHIA B, AIfda arTel AT R BT gid AR SAT0fia 3TquT Faiar 3ed. S TeTH aIvATaTS!
EHia I fa9R Tad: 0T cd IR 3TE.

3) TG~ A AT FEUTATT "7 TSATIST 3T & ScRie FATST TeTel & TEURT UH
TG MU YA feaq wardiy, g™, fder scanfer e HIITd J AT @i Siicilel
37T YT 31Tl T9Tel 3TRT heed Ycdeh HFSAT ehardr.”

& dcd 3TN BB & BR AT 3T HIRUT TSl B GeUTIT WidTell WigT SATde

B 3Te. HIT FATGT TATGO! & BT T G AT A & hored 3Te. PIUTAT Rl FEOTUITTER
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A B SR 3T AIREY a8 TIR HRA I8 d dl TId: AT STATIGR 38, ITHS
faa Tad: Sted 9y 3 Tifeat.

4) Y- YA Ul FIUATATS! THATS HITE GRATd.  iell TTUROT S aa e,
TG YA SAH INETAT SIBH HFATH 0T JTaT FX e

317eT URTEYC 31 31T b, TEaTell FEaT T G 3UedrT YT SIGHUTT Ulelel Bl hrd
T HEHTT agTe 30 AR HMeel. TATHS FoR YA SId HIITH & a1 T GIeY IR
P! T FATaTSATd 3HSHU! ATHS Heol AFT 215 elaTel. AV B ANERAT 3 Heeard)
3TE.
5) TYJA:- AT AT GAN A HIoard TATETS HiordTd. frarededar &1 ey .
U 3771 FAaTediEd) Ta®T aeerd 3MTe. TYH PedThge (97 Peauga TABRET STTd 3T

3TTSTRTeT AN SEATH 3TTolell eesA NIRRT TRl ST 37T, T T T YhRTd
3AUIR BRIG-dIC fTIaRTT 95 Tad:of T&TH ga1d g AT TeAN cgrd fhar o g Iran
254 TR eharar.

6) I[TPcT:- TS STATIERAT fdat T T&EUTA 3AH UehR HIHTHEAT 38 AT AT 3R
ATTE! B HAged ST 31T I Foc ol i, Hel AT HINULA, TETURT HSeS! AT HelTal AT
BT, 7Y a1 GRTUETT Hell GaTdT Jifaery eardt ameray. faey off | fawr dctewr 3me.

TSI BB ATAIRATS ST & HIABT 3AH bk UR UrsvaTd fohelt Tt gia? forch
STITEG HFA? &A1 IR {107 IR 3Te. 3HeAeh T8I el 3aH Ugdla UR UISid ATe.
T P! TEATAT d HST0T Bl 3Te. “T[eepcd” AT AGTT TRHTYT AT T eld 31T, ST Heehred]
EATd B S5 <ITd] 30 o187 3aUT 38 Herd T TR 3Te. IJ@pcArdl &l JAdid
URHATIYATOT arorol S ehdl 31T 31 FFUTUIR AT A ol Shiodra IR 3HTeT 3T

7) ATCIPRIEIMNUA:- U TINUA & F&IT SAEer 3 & A ThHRAE. S
HIFPT AY YAW IHHA. UTeATS HINTA AT HEPR, RIFd, 30 faar, miiRen, aifees,
AATAS Bldoll Bl 3TH YHR 83 LAehd. N Todd AN TedTl TN H& Ahel fdcich
QRUTCT STHOT SHSN0T 31T, “faater:= Elfelm ot bl UeTer 3e ca1egas fa O 3a# YR &rd,’
38 ST FEOTAT.

qoT AAET 37T IRFEYAT Feer 3. B T =1 eqEaidgDS I HSl hrer 3ol el
&l T GIUTeT STegl hdes hXIN HegeaTd died degl aTerdINUATUIge Sree! g SITarT iGadrd.
BRI T ATHINTH AT ATBHS HTeT0) ST Bldt. BT & =T Blel [T 3aH Nl STdTad 3T
T hIEH=AT AT farer ahre 3l aRTErd 3me.

8) STAPACTAT:- THTATET SARTER RIATH 3T TS YT S TR el T T S SERTTT
30T T 31 T AT 378, “SARTAR T HR ThdT Adl, 3T T FUTdTd.

& 2T SHel HTST<AT iedld SUANT 318 SARTR FaAmH el ol SR 3MYeAT HATa” qoT
g 3@ R 3muor AT aid A9 Shad SIdld B Ahal. TedT JaarT fhar
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ARIIT HEHT JTTUT Tod 3G R ST JoTcl! fAfRIaa gigel UuT card aRie] Agcard FeuTal
Fad T ATAAT AR, BRI JTATTAT el AC TATad IR AR ATTeIT HATe e, [Heg Ahal.

Ao -

AT & I dcd e FeTaiepIund 3Telel BR A= g 3udel 31med.
ey -
1) - GFAf - ufSaraAEeTs

2) AERTEET A aed UfeaRaAEs - . a1 Cas
3) UfSARHATETS --- JATUThROIR.
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